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LAMBORGHINI GALLARDO SUPERLEGGERA 

via a button on the console; the other choice, for the 
same price, is a regular six-speed with gated shifter, but 
the company expects very few of those to end up on this 
side of the pond. 

50 far, all of the 350 5uperleggera 
models scheduled for 2007 have 
been sold out. 
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AND ECONOMIC FACTORS 
For a unique luxury automobile If the buyer values depreciation
 
like this, the insurance aspect is at 50% - then a neutral rating
 
expensive; depreciation is good; would occur.
 
retail price is expensive and im­

port/export risks are or can be se­
 If the buyer values depreciation 

vere - depending on buyer's the at 100% - then a positive rating 

expectations. would occur. 

Most Lamborghini buyers would 

we weight the above in equal 
Overall Economic Risk (only if 

weight Import/Export/Retail Pricel 

\oVinkelmann won't reveal exactly how many the compa­
ny plans to build in future - each with a 20 percent premium 
over the price of a regular Gallardo - but is insistent that 
numbers will be small, making the car even more desirable. 

"ll's not a limited edition, but it's limited in produc­
tion," he says. "We are always getting more new customers, 
and we have people who are transforming their orders from 
the (Gallardo) coupe to the Superleggera even before they 
took delivery of the coupe. 

"The awareness and image of our company is rising. It 
was a collector's item before, and now people are realizing 
the quality and performance. The life cycle of our cars is 
double that of most low-volume cars, but each year, there 
must be new products. We must be on the spot all the time." 

Insurance risks at almost or close 
to "0"

proportions): 
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